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57th Meeting of the GMS Tourism Working Group
09:00-15:30, Monday 15 June 2026
Yangon, Myanmar

Summary of Proceedings

Introduction

1.

The 57th Meeting of the GMS Tourism Working Group (TWG) was held on 15 June
2026 in Yangon, Myanmar. It was hosted by the Ministry of Hotels, Tourism and
Culture of Myanmar and the Mekong Tourism Coordinating Office (MTCO). The
Meeting was attended by senior and mid-level officials representing the National
Tourism Organizations (NTOs) of the six GMS countries (Cambodia, People's
Republic of China, Lao PDR, Myanmar, Thailand, and Viet Nam), MTCO,
development partners, and partner organizations including the ASEAN-China
Centre (ACC) and the Asian Ecotourism Network (AEN), the ASEAN Tourism
Association (ASEANTA) and AirAsia MOVE. The list of participants is in Appendix
1.

Item 1 - Welcome Remarks

Remarks from Chair

2. H.E. Mr. Aung Aye Han, Director General, Ministry of Hotels, Tourism and Culture of

Myanmar and Chair of the 57th GMS Tourism Working Group Meeting, welcomed
all delegates and reaffirmed Myanmar’s commitment to strengthening regional
tourism cooperation. He noted that global tourism has entered a new phase of
growth following recovery from the pandemic and highlighted the resilience of
international tourism despite geopolitical uncertainties and economic challenges.
The Chair emphasized the importance of building a more adaptive, sustainable, and
resilient tourism sector capable of responding to future shocks and encouraged
member countries to intensify efforts to implement the GMS Tourism Strategy 2030
through stronger collaboration, connectivity, digital innovation, and sustainable
tourism practices.

Remarks from MTCO

3. Ms. Suvimol (Dee) Thanasarakij, Executive Director of MTCO, expressed

appreciation to the Government of Myanmar for hosting the meeting and the
upcoming Mekong Tourism Forum (MTF) 2026. She thanked delegates and
partners for their continued commitment to GMS tourism cooperation and
highlighted global tourism trends including growing demand for authentic
experiences, digital transformation, artificial intelligence, sustainability, and
resilience. She emphasized the importance of regional cooperation to strengthen
tourism intelligence, improve connectivity, and ensure tourism benefits local
communities. She noted MTCO's continued efforts to implement the GMS Tourism
Strategy 2030 through capacity building, partnerships, tourism promotion initiatives,
and development of the GMS Tourism Marketing Action Plan 2026—2030. Ms.
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Thanasarakij also welcomed the participation of the ASEAN-China Centre, and all
participating partners, as well as highlighted the upcoming “Data to Decision”
Workshop, which would take place shortly, as an important initiative supporting
evidence-based tourism marketing and implementation of the GMS Tourism
Strategy 2030.

Item 2 - Adoption of Agenda

4,

The Chair invited delegates to review the provisional agenda. As no comments or
revisions were raised, the agenda was adopted as presented. A copy of the agenda
is provided in Appendix 2.

Myanmar briefed the meeting on the day's logistical and business arrangements.

Item 3 - Report and Follow-up of the Previous GMS Tourism Working Group
Meeting

6.

MTCO provided a summary of key outcomes and follow-up actions from the 56th
GMS Tourism Working Group Meeting held in Viet Nam in November 2025. The
update included progress related to implementation of the GMS Tourism Strategy
2030, organization of the Mekong Tourism Forum 2025, the Agoda e-commerce
training program, expansion of partnerships with Agoda, PATA, and AirAsia MOVE,
regional marketing initiatives including the “Wonders of the Mekong” campaign,
digital outreach activities, and development of the GMS Tourism Marketing Action
Plan 2026—-2030. MTCO also reported on actions agreed by member countries,
including continued cooperation with AirAsia MOVE, further discussion of proposed
capacity-building activities with PATA, and preparation of TWG-57 and MTF 2026 by
Myanmar. A copy of the presentation is provided in Appendix 3.

The Chair invited comments from member countries. As no comments were raised,
the meeting took note of the report.

Item 4 - MTCO Activities

8.

MTCO reported on activities undertaken between December 2025 and June 2026,
covering regional tourism coordination, preparation of the Mekong Tourism Forum
(MTF) 2026, development of the GMS Tourism Marketing Action Plan 2026—-2030,
capacity-building initiatives, tourism marketing and communications, and tourism
knowledge management.

¢ Regional Tourism Coordination: MTCO reported on the co-organization of
the 56th and 57th GMS Tourism Working Group Meetings and MTCO Board
Meetings in collaboration with Viet Nam and Myanmar, respectively. MTCO
also supported the GMS Knowledge Network consultation process and
facilitated engagement with tourism stakeholders across the subregion. In
preparation for MTF 2026, MTCO coordinated programme development,
speaker engagement, media outreach, registration management, logistics
planning, exhibition arrangements, and promotional activities in collaboration
with Myanmar.
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e GMS Tourism Marketing Action Plan 2026-2030: MTCO updated the
Meeting on the development of the GMS Tourism Marketing Action Plan
2026-2030, prepared with financial and technical support from ADB.
Consultations were undertaken with GMS member countries, the ASEAN-
China Centre, ASEAN-Japan Centre, ASEAN-Korea Centre, and private-
sector stakeholders, including digital travel platforms and destination
management companies. An ad hoc GMS Tourism Working Group Meeting
was convened in March 2026 to review the draft Action Plan, which was
subsequently refined and circulated to member countries for further
comments.

e Capacity Building: MTCO reported on capacity-building initiatives. The GMS
E-Commerce Training Programme, implemented in partnership with Agoda,
engaged 293 participants and observers from five GMS countries through
online training sessions delivered in local languages. Post-training
assessments indicated high levels of participant satisfaction, increased
confidence in using online travel agency platforms, and improvements in the
online visibility and competitiveness of participating tourism enterprises.
Agoda subsequently expressed interest in expanding the programme. MTCO
also updated the Meeting on preparations for the Data to Decision
Workshop, organised in collaboration with Clickable Impact and The Outbox
Company, to strengthen evidence-based destination marketing through the
use of tourism data, market intelligence, and practical analytical tools.

e Tourism Marketing: MTCO presented the final results of the Wonders of the
Mekong digital marketing campaign, which exceeded its key performance
targets across audience reach, engagement, social media interactions, video
views, and website traffic. MTCO also reported on plans to expand the
Mekong Voices initiative into a video-based storytelling series showcasing
GMS tourism routes, destinations, tourism leaders, and community voices.

e Communications: MTCO updated the Meeting on media outreach,
storytelling, and editorial content. More than 100 tourism stories were
produced covering secondary destinations, community-based tourism, cross-
border travel experiences, and tourism champions across the six GMS
countries. MTCO also reported on the continued expansion of its monthly e-
newsletter and digital communication platforms.

¢ Knowledge Management: MTCO further updated the Meeting on the Mekong
Tourism e-Library, which now contains approximately 380 tourism-related
publications and continues to serve as a regional knowledge-sharing platform.
A draft compilation of GMS Tourism Performance Statistics 2025 was also
presented, and member countries were invited to review and validate the data
by 30 June 2026 before publication on MTCO's website. The GMS Tourism
Performance Statistics 2025 appears in Appendix 3.

9. Acopy of MTCO'’s presentation appears in Appendix 4.

10. The Meeting expressed appreciation for MTCO's continued efforts in advancing
regional tourism cooperation and implementing the GMS work programme. The
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Meeting welcomed progress on the GMS Tourism Marketing Action Plan, digital
destination marketing, capacity-building initiatives, and partnerships with the private
sector. Specific comments included:
e Cambodia welcomed progress on the GMS Tourism Marketing Action Plan
and encouraged continued efforts on joint marketing, tourism analytics, data
sharing, private-sector engagement, digital skills, and crisis communication.

e Myanmar expressed support for the Data to Decision \Workshop, the proposed
Mekong Voices video series, and continued collaboration on digital destination
marketing and capacity-building initiatives.

e Lao PDR welcomed the Agoda e-commerce training programme and
encouraged continued digital capacity-building support for tourism SMEs
across the GMS.

e Thailand welcomed progress on MTCO's digital initiatives and partnerships
and reaffirmed its support for implementation of the GMS Tourism Strategy
2030.

Item 5 - Country Updates on Tourism Performance and Strategies

11.

12.

13.

14.

Member countries presented updates on tourism performance, policy
developments, digital initiatives, national tourism strategies, and priorities for
regional cooperation. Copies of the country presentations are provided in Appendix
5.

Cambodia reported that international tourist arrivals reached approximately 5.6
million in 2025, while domestic tourism recorded around 25 million trips.
International tourism receipts increased despite lower arrivals, reflecting a shift
toward higher-value tourism. The country highlighted visa facilitation measures,
smart tourism initiatives, tourism analytics, digital governance tools, and cross-
border QR payment connectivity. It also reaffirmed its commitment to joint
marketing, cross-border tourism development, capacity building, and digital
cooperation within the GMS framework.

People's Republic of China (PRC) reported continued growth in domestic and
international tourism, supported by visa facilitation measures and recovery in cross-
border travel. Efforts to integrate culture and tourism, expand smart tourism
applications, improve visitor payment systems, and strengthen connectivity with
GMS member countries were highlighted. Support for tourism capacity building and
strengthening the GMS tourism brand was reaffirmed.

Lao PDR reported receiving more than 4.2 million international visitors in 2025,
generating approximately USD 1.1 billion in tourism revenue. The positive impact of
the Visit Laos Year campaign and the Laos—China Railway was highlighted,
together with progress in digital tourism services and cross-border payment
systems. The country reaffirmed its commitment to joint marketing, human resource
development, sustainable tourism, and regional connectivity.
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15.

16.

17.

18.

Myanmar reported approximately 973,000 international visitor arrivals in 2025.
Updates were provided on visa facilitation efforts, development of community-
based, eco-, and wellness tourism products, and increased use of digital marketing
and social media. Continued commitment to implementing the GMS Tourism
Strategy 2030 and strengthening regional cooperation was reaffirmed.

Thailand reported approximately 30 million international arrivals in 2025 and more
than 10.6 million visitors during the first four months of 2026. The delegation
highlighted the promotion of sustainable and inclusive tourism, development of
secondary destinations, The Thailand Green Tourism Plan initiatives, and digital
innovations, including cross-border QR payment connectivity. Continued support
was expressed for multi-country itineraries, cross-border travel, and joint marketing
initiatives.

Viet Nam reported receiving 18.5 million international visitors in 2025 and 10.6
million visitors during the first half of 2026. Updates were provided on visa reforms,
sustainable tourism development, smart tourism systems, and high-quality tourism
products. The country also emphasized the importance of transport connectivity and
continued cooperation in tourism promotion and human resource development.

The Chair thanked member countries for their updates. The meeting took note of
the country reports and the updates provided on national tourism priorities and
developments.

Item 6 - The 58th and 59th GMS TWG Meetings and Mekong Tourism Forum 2027

19.

20.

21.

22.

The Chair invited Cambodia and Thailand to provide updates on preparations for
upcoming GMS tourism meetings and events.

Cambodia confirmed its readiness to host the 58th GMS Tourism Working Group
Meeting tentatively in Sihanoukville in November 2026. Preparations are underway,
including development of the concept note and logistical arrangements. The country
indicated that it would continue coordinating closely with MTCO on the program and
organizational arrangements and would issue formal invitations in due course.
Cambodia’s presentation is available in Appendix 6.

Thailand confirmed its readiness to host the 59th GMS Tourism Working Group
Meeting and the Mekong Tourism Forum (MTF) 2027 in Chiang Rai Province. The
delegation highlighted the province's strong connectivity and potential to showcase
cross-border tourism opportunities within the Greater Mekong Subregion.
Preparations are underway, with the events tentatively planned for May or June
2027, and further details will be shared through MTCO as planning progresses.

The meeting took note of the updates on preparations for the upcoming GMS
tourism meetings and events.

Item 7 - Partner Updates



FINAL 3 Aug 2026

24.

25.

26.
27.

28.

Development partners were invited to brief participants on their recent activities,
work programs, and potential areas for collaboration with GMS member countries.

The ASEAN-China Centre (ACC), represented by Mr Hadi Tjahjono, Director of
Education, Culture and Tourism Division, provided an update on activities
undertaken to strengthen tourism cooperation between ASEAN and China. These
included the ASEAN-Cambodia-China Sustainable Tourism Capacity Building
Forum, youth exchange activities between Lao PDR and China, and tourism
promotion programs supporting cultural and tourism exchanges. ACC also outlined
upcoming initiatives, including the ASEAN-China Tourism Dialogue, a second
ASEAN-China Tourism Safety and Security Forum, additional sustainable tourism
capacity-building programmes, and further expansion of the Cloud Tour platform.
ACC reaffirmed its commitment to supporting tourism exchanges, capacity building,
and sustainable tourism development.

ASEAN-China Centre’s presentation appears in Appendix 7.
The Meeting made the following comments and recommendations:

e Myanmar requested ACC to consider organizing a media familiarization trip to
Myanmar in the future and encouraged continued support for tourism promotion
and capacity-building activities, including flexible online participation where
appropriate.

¢ Thailand welcomed the proposal to continue the ASEAN-China Tourism Safety
and Security Forum and noted that the proposal would be conveyed to the
relevant authorities for further consideration. ACC indicated its intention to
explore organizing the next forum in Thailand.

e MTCO expressed support for continuing the ASEAN-China Tourism Safety and
Security Forum and suggested exploring familiarization trips showcasing cross-
border tourism routes and multi-country itineraries within the Greater Mekong
Subregion.

e Cambodia expressed appreciation for the ASEAN-Cambodia-China
Sustainable Tourism Capacity Building Forum and welcomed continued
cooperation with ACC in areas including market intelligence, digital tourism
promotion, capacity building, and sustainable tourism development.

The Asian Ecotourism Network (AEN), represented by its President, Mr. Ary
Sendjaja Suhandi, provided an overview of key tourism trends and challenges
affecting the region, including rising operational costs, connectivity constraints,
geopolitical and climate-related disruptions, affordability, and SME resilience. The
network emphasized the importance of strengthened collaboration between
governments and the private sector to enhance destination competitiveness and
resilience. Updates were also provided on tourism excellence awards, workforce
development initiatives, and programs supporting tourism professional mobility and
skills recognition. AEN reaffirmed its commitment to supporting sustainable and
resilient tourism development across the GMS. Asian Ecotourism Network’s
presentation appears in Appendix 8.
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29. The Meeting welcomed AEN's continued contribution to ecotourism development
and sustainable tourism across the region and expressed support for closer
collaboration with AEN on ecotourism standards, capacity building, certification, and
industry training. The Meeting also encouraged continued cooperation between
AEN, MTCO, and GMS member countries on sustainable and low-carbon tourism
initiatives.

30. The Chair concluded the open session and informed participants that the meeting
would continue with the closed session following the afternoon break.



