GMS Tourism Performance in 2025

Key Indicators | Year 2025 Cambodia Lao PDR Myanmar Thailand Viet Nam China | Yunnan |China | Guangxi Total Note
International Visitor Arrivals Jan-Dec Jan-Dec Jan-Dec Jan-Dec Jan-Dec Jan-Dec Jan-Dec Jan-Dec
1 |Number of international visitor arrivals 5,569,752 4,580,709 973,263 32,974,321 21,168,291 4,947,200 2,130,600 72,344,136
2 |Average length of stay (days) 6.2 6 8 9.89 N/A 7.52|Total average length of stay calculated based on number provided by Cambodia, Lao PDR,Myanmar and Thailand
3 [Source markets by region
3.1 Asia 4,582,841 4,138,995 277,243 | 21,281,456 16,629,241 46,909,776
3.2 Europe 684,386 297,123 19,015 8,250,165 2,770,502 12,021,191
3.3 Americas 284,223 100,941 12,900 1,678,041 1,104,882 3,080,987
3.4 Oceania 121,490 27,552 3,645 915,165 607,404 1,675,256
3.5 Africa 14,914 16,008" 1,452 196,984 56,262 269,612 Total number source market from Africa excluded number Lao PDR
3.6 Middle East 3,388 1,403 752,510 N/A 757,301 | Total number source market from Middle East excluded number Lao PDR
*Laos merges the number of tourist from Africa and Middle East together = 16,098
Mode of arrival
4 |% of Tourist Arrivals by Air 19.2% 52.20% 32.25% 83.67% 87.28% 54.92%
5 | % of Tourist Arrivals by Land -37% 47.80% 67.69% 15.88% 14.43% 21.60%
6 |% of Tourist Arrivals by Sea 16.9% N/A 0.06% 0.44% 1.29% 4.67%|Laos is Landlocked country
Accommodations and Tour Services
7 [Number of Hotels 1,180 936 2,484 21,109 636 26,345| Viet Nam : 291 of 5 stars hotel and 345 of 4 stars hotel
8 |Number of Hotels Rooms 65,882 34,159 103,147 846,596 142,352 1,192,136 | Viet Nam: 94,819 rooms of 5stars hotel and 47,533 rooms of 4 stars hotel
Number of Tour Operators 599 978 3,006 15,322 4,476 24,381
10 |Number of Registered Tour Guides 6,596 2256 5,811 51,409 44,733 110,805
Economics
11| Tourism Receipts (US$ Billion) 3.80 1.7 0.22 48.27 39 92.49
12 |Average Expenditure (USD per person per day) 100 88.81 100 147.96 N/A 109.19 (Excluding China and Viet Nam's average expenditure
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