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Call for applications to be featured in the GMS Guide to Responsible Tourism 
Be a part of our next edition. 

Don’t miss this unique opportunity to get worldwide exposure, increase your business, and present your contribution to sustainable tourism development.

The Mekong Tourism Coordinating Office (MTCO) plans to launch a new online version of the Guide to Responsible tourism for Cambodia, Laos and Viet Nam that was first published in 2008 in a printed version with support from the Asian Development Bank’s (ADB) Mekong Tourism Development Project. 

The first edition was widely successful with more than 5,000 copies distributed.  The entries were subsequently put online at www.mekongtourism.org/responsible, thanks to support from the USAID ACE project, The online edition went on to win the PATA Gold Award for Best Website in 2009 and has received high hit rates. 
MTCO is now seeking to improve and expand the website by updating existing entries and screening their relevance, while including new entries and extending the coverage to the entire Greater Mekong Sub-region (GMS) to include Yunnan and Guangxi Provinces of China, Myanmar and Thailand. This project is funded by French Government.

The online plan calls for an upgrade and to complement the existing website, which will have its own domain name for better referencing by search engines. MTCO also intends to have an online PDF downloadable version that will be compatible with mobile devices.

The website will offer a platform for tourists to provide their feedback and comments on the entries, and a French version of the website is being considered. A printed edition will be distributed at all major travel trade fairs and tourism events in Asia, if the budget is sufficient. 

Development partners’ supporting projects in GMS destinations can submit entries on behalf of local tour operators, CBT projects, home stays, handicraft producers, eco-accommodation, and other responsible tourism enterprises and NGOs. 

In order to screen applications and ensure our readers that your business, association, or NGO is truly contributing to more responsible tourism practices in your area, we are following a recognized set of criteria. The minimum requirement is that your business complies with all relevant international and national standards, laws and regulations, and as true responsible tourism seeks to maximize positive impacts and to minimise negative ones, you must prove you are doing more than just meeting the minimum requirements. 

MTCO’s benchmark for selection is the Cape Town Declaration (2002) on responsible tourism, developed by the International Centre for Responsible Tourism that includes the following characteristics:

1. minimises negative economic, environmental, and social impacts; 

2. generates greater economic benefits for local people, enhances the well-being of host communities, and improves working conditions and access to the industry;

3. involves local people in decisions that affect their lives and life chances;

4. makes positive contributions to the conservation of natural and cultural heritage, and to the maintenance of the world's diversity;

5. provides more enjoyable experiences for tourists through more meaningful connections with local people, and a greater understanding of local cultural, social, and environmental issues;

6. provides access for physically challenged people; and

7. is culturally sensitive, promotes respect between tourists and hosts, and builds local pride and confidence.

For each of these characteristics, please tell us in as many details as possible as to how you comply with them, or how do you plan to do so in the near future. You do not need to cover all of them, but as a true responsible operator, you’ll understand that we need evidence and not simply declarations. 

For example if you are making donations to some organizations, please specify how much, which organizations benefit from the donations, and what share of your revenue it represents. To guide you, please find the guiding principles of economic, social and environmental responsibility below.

Sustainable tourism development is a process, and becoming a responsible operator means adopting an approach to endlessly improve your business contribution towards making destinations better places for people to live and tourists to visit. 

Our minimum requirements are that you can provide us with evidence that:

· The three pillars of sustainability; environmental, social, and economic sustainability are addressed in a consistent way. 

· You are contributing to raising awareness of tourists and visitors by providing tips and advice to minimise damage to the natural and cultural heritage, and optimize economic benefits to the local communities and for environmental projects by providing information on social and / or environmental projects to visit, responsible restaurants and handicraft shops, local markets, local guides, and etc. 

Tour operators are requested to send their code of conduct.

Please also write a short description about how you are making a difference. This will be published (see the section “How it Helps” for each entry on the mekongtourism.org/responsible website).

Please download and complete the attached questionnaire. Use as much space as you need, but restrict your answers to a few pages.

Please send your completed questionnaire and supporting documents to cjacquemin@adb.org before 15 April 2011 together with a few pictures and your logo. We will not be able to extend the deadline.

Thank you for disseminating this call for applications to all those you know are involved in a responsible tourism approach, and we hope to count you among our selected GMS responsible operators.

With our warmest regards, 
Christine Jacquemin 
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